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Description

Events Management 1e John Beech, Sebastian Kaiser and Robert Kaspar The Business of
Events Management provides an accessible and lively introduction to the practice of managing



an event, festival, conference or congress. Written by a team of international experts, the book
incorporates the latest thinking in events management and highlights key theories, concepts
and models by using a range of case studies and examples. This book will enable you to:
Manage the financial aspects of events management Understand the impact of events on built
and natural environments Explain the role of volunteers in an event and understand the
challenges that managing them involves Understand the key issues in planning and designing a
venue Each chapter features a real-life case study to illustrate key concepts and place theory in
a practical context, as well as preparing students to tackle any challenges they may face in
managing events. Case studies include the Edinburgh International Festival, the 2010 Winter

Olympics and Indian Premier League Cricket.

Table of Contents

1. Events management — an introduction
John Beech

Part 1 The events management context

2. The dimensions of events management
Robert Kaspar

3. Theories and models in events management
Sebastian Kaiser

4. The business of sports and cultural events
Gernot Wolfram and Sebastian Kaiser

5 The business of corporate events
Rob Davidson

Part 2 Business functions applied to events

6. Managing people and the role of volunteers
Terri Byers and Samantha Gorse

7. Marketing and destination branding
Martina Lettner and Rick Burton

8. Financing events
Martin Schnitzer

13

15

29

42

56

71

73

94

113



9. Event planning and strategy

Scott McRoberts, with additions from Chris Charlebois and Clay Melnike

Part 3 Management issues specific to the events sector

10. Sustainable events management
Cheryl Mallen and Chris Chard

11. Events, the law and risk management
Dominik Kocholl

12. Event operations and project management
Martin Egger and Helmut Lux

13. Events and new media technologies
Lukas Rdéssler

14. The event life cycle
Robert Kaspar

15. The role of sports and event venues
Louise Bielzer

16. Economic impact evaluation of events
Norbert Schiitte

17. Events management and the hospitality industry
Stefan Walzel

18. Creating and designing events
Hilary S. Carty

19. Events in public spaces
Gernot Wolfram and Claire Burnill

20. Events as sponsorship investment
Ariane Bagusat

Part 4 Conclusions

21. Trends in events management
Andreas Reiter

Glossary

Index

Beech, John, et al. The Business of Events Management PDF EBook, Pearson Education, Limited, 2014.
Created from nchmct on 2022-04-13 09:36:13.

136

163

165

181

204

232

248

263

281

293

311

326

339

363

365

378

383






